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Disclaimer 

The information contained in this presentation, including all forward-looking 

statements, is subject to change without notice, whether as a result of new 

information, future events or otherwise, and momo.com Inc. (the “Company”) 

undertakes no obligation to update or revise the information contained in this 

presentation.  

 

Actual results may differ materially from those expressed or implied in these 

forward-looking statements and no representation or warranty, either expressed 

or implied, is provided in relation to the accuracy, completeness or reliability of 

the information contained herein, nor is the information intended to be a 

complete statement of the Company, markets or developments referred to in 
this presentation. 
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3Q22 Highlights 

Warehouse space  

   +23% 
        YoY 

Number of active users  rose    

YoY for  66th 
  consecutive quarter   

3rd highest group revenue  

 $23.56bn 

  13.15% 

2nd highest B2C take rate   

 # of Warehouses  

+12 
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3Q22 P&L 

 P&L (NT$ mn) 3Q22 3Q21 YoY 9M22 9M21 YoY 

 Revenue 23,557.7  20,907.4  12.7%  71,633.6  61,526.9  16.4%  

 Gross  profit 3,450.5  3,199.4  7.8%  10,557.4  9,254.0  14.1%  

 Operating costs (1,220.1) (1,076.4) 13.4%  (3,472.8) (2,964.6) 17.1%  

 Gross profit from operations 2,230.4  2,123.0  5.1%  7,084.6  6,289.4  12.6%  

 OPEX^ (1,352.2) (1,164.8) 16.1%  (4,148.4) (3,383.3) 22.6%  

 Operating profit 878.1  958.2  -8.4% 2,936.2  2,906.1  1.0%  

 Net income to parent 756.4  698.4 8.3%  2,414.0  2,363.8  2.1%  

 EPS^^ 3.46  3.20  8.1%  11.05  10.82  2.1%  

 Recurring basic EPS^^ 3.23^^^ 3.46^^^  -6.6%  10.55^^^ 10.62^^^  -0.7%  

^OPEX is inclusive of net other income and expenses.  

^^Based on 218.49mn outstanding shares. 

^^^ 3Q22 one-time gains NT$49.8mn on disposal of investments. 9M22 one-time gains NT$109.8mn on disposal of investments.  

3Q21 one-time loss NT$56.9mn from Global Mall impairment of goodwill. 9M21one time gains NT$42.8mn, including NT$99mn gain on disposal of investments in 1Q21. 

 Key ratios (%) 3Q22 3Q21 9M22 9M21 

 Take rate  14.6%  15.3%  14.7%  15.0%  

 Gross margin from operations 9.5%  10.2%  9.9%  10.2%  

 EBITDA margin 4.9%  5.7%  5.3%  5.9%  

 Operating margin 3.7%  4.6%  4.1%  4.7%  

 Net margin 3.2%  3.3%  3.4%  3.8%  
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3Q21 3Q22

B2C TV home shopping Others*

3Q22 Group Revenue 

41% 

31% 

35% 

25% 

45% 

38% 

33% 

28% 

14% 

2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22

*Catalogue: 0.5% / Others: 0.0% of consolidated revenue 

(NT$mn) 

+12.7% YoY  
14% YoY Growth in B2C Revenue 

94.1% 

95.4% 

4.1% 

5.2% 

23,557.7 

20,907.4 
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12.81% 

12.58% 

13.39% 

12.43% 

13.15% 
13.02% 

13.15% 

12.18% 

12.77% 

1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22 2020 2021

31% 

34.9% 

24.5% 

44.6% 

37.8% 

32.9% 

27.7% 

14.4% 14.3% 

3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22

3Q22 B2C   

14.3% YoY Revenue Growth The 2nd Highest Take Rate 



P
A

G
E

 

7 

3Q21 3Q22

B2C TV home shopping Others*

3Q22 Group EBITDA 

(NT$mn) 

-3.2% YoY  

*Catalogue: 0.7% / Others: 3.5% of group EBITDA 

1,197.4 

1,159.4 

89.7% 

88.6% 

7.2% 

7.8% 
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2%
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8%
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 1,000
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1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22

Operating cost (LHS) OPEX (LHS) Operating cost as % of revenue (RHS) OPEX as % of revenue (RHS)

Cost and Expense 

(NT$mn) 
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 3.20  
 3.46  

3Q21 3Q22

EPS 

698.4 

756.4 

3Q21 3Q22

Net Income to Parent 
(NT$mn) (NT$) 

Net Income to Parent 
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Balance sheet 

(NT$mn) 2022/9/30 2021/9/30 

Cash & Cash equivalents 5,085.9  6,916.3  

Accounts receivables 318.2  165.4  

Other receivables 1,496.1  1,095.6  

Inventories 4,666.1  3,952.6  

Current assets 12,125.2  12,604.8  

  

LT Investments 569.0  685.9  

PP&E 7,077.4  4,751.0  

Other non-current assets 3,492.8  2,256.8  

Total non-current assets 11,139.2 7,693.7  

Total Assets 23,264.4  20,298.5  

(NT$mn)  2022/9/30 2021/9/30 

Accounts Payable 9,475.7  8,391.7  

Other payables 1,005.2  868.3  

Other current liabilities 1,943.9  1,735.9  

Non current liabilities 1,937.2  1,419.0  

Total Liabilities 14,362.0  12,414.9  

  

Common stock 2,184.9  1,820.8  

Capital Surplus 2,259.4  2,446.4  

Retained earnings 4,562.6  3,781.9  

Other equity items (104.5) (165.5) 

Shareholders' equity 8,902.4  7,883.6  
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-3,000

 -

 3,000

 6,000

2018 2019 2020 2021 9M22

Cash flow from operations

Cash CAPEX

Cash Flow 

(NT$mn) 
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Dividend   
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Stock dividend Cash dividend 

Cash dividend payout ratio 
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CAPEX Budget 

CAPEX (NT$mn) 2017 2018 2019 2020 2021 3Q22 2022F 

Distribution Center  760.2  70.8  ^628.1  1.1  *3,943.6  2.9 **2,450.2  

IT Equipment 80.7  90.6  172.1  107.2  113.9  144.9 368.0  

Warehouse Facilities 121.1  89.2  172.4  128.4  236.8  86.3 905.2  

Others 56.6  20.8  10.3  33.9  74.3  43.6  135.9  

Total 1,018.6  271.3  982.9  270.6  4,368.6  277.7 3,859.3  

^ 628: SDC Land 

* 2, 622: SDC Construction, Engineering, Equipment and Solar power system + 1, 321: CDC Land  

**2, 450: CDC Construction, Engineering, Equipment and Solar power system 
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Taiwan EC penetration rate vs. global peers 

45% 

31% 30% 

18% 17% 

14% 14% 13% 
11% 

13% 

7% 7% 

48% 

33% 32% 

19% 18% 

14% 
15% 15% 

12% 
14% 

8% 7% 

South Korea China Indonesia Singapore Taiwan Hong Kong Japan Thailand Malaysia Philippines India Vietnam

EC penetration rate across countries 

2022E 2023E

source: Euromonitor 
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Large TAMs   

0.7% 

3.2% 

0%

1%

2%

3%

4%

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

momo’s market share in Taiwan retail* 

source: Ministry of Economic Affairs 

* Total retail sales excluding sales of fuels, automobiles, construction materials and tobacco.  

24.5% 
21.3% 

30.6% 
29.6% 

14.8% 

37.6% 

22.1% 

16.1% 
12.6% 10.1% 

5.4% 
4.4% 

0.7% 

-8.0% 

6.2% 

3.6% 
7.9% 

15.5% 

9.2% 

2.3% 

-4.1% 

5.7% 
4.1% 9.6% 

12.4% 

-10%
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1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22

Total Online Sales YoY

General Retail Stores YoY

Total Retail YoY

(department stores, supermarkets and CVS)  

source: Ministry of Economic Affairs 
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 41%   40% 

 29% 
 28% 

 16% 

 17% 
 10% 

 10% 
 4% 

 5% 

3Q21 3Q22

3C & Home Appliances Household

Beauty & Healthcare Fashion & Luxury

Sports & Leisure

3Q22 B2C   

B2C (95% in group rev) 

 User Base: 11.6mn (+7.7% YoY)   

 65% Female : 35% Male  

Core Customer : 25-49Y 

 Brand: 25K (+13.3%YoY) 

Active SKUs: 4mn (+18%YoY) 

+34% YoY 

+51% YoY 

+38% YoY 

+26% YoY 

+21% YoY 

+11% YoY 

+11% YoY 

+19% YoY 

+20% YoY 

+33% YoY 
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1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22

3C & Home Appliances Household Beauty & Healthcare Fashion & Luxury Sports & Leisure

Categories Growth Trend   
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 2.86  

 3.03  

3Q21 3Q22

 6,878  

 7,418  

3Q21 3Q22

 1,933  

 2,038  

3Q21 3Q22

 3.56   3.64  

3Q21 3Q22

 10.2  

 11.0  

3Q21 3Q22

12.1 12.1 

3Q21 3Q22

Growth, Retention and Engagement 

+6% 

+2% 

+5% 

Average Ticket 

Size  

(NT$)  

Average Orders 

per Active User  

(#)  

Active Users  

(mn)  
Monthly 

Average Visitors 

(mn)  

0% 

# of Orders 

(mn)  

+8% 

+8% 

Average Revenue 

per User 

(NT$)  
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1Q19 3Q221Q19 3Q22

1Q19 3Q22 1Q19 3Q22

Resilient User Traction   

Average Ticket 

Size 

Average Orders 

per Active User  

Active Users  Monthly 

Average Visitors 

# of Orders 

Average Revenue 

per User 
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# of main warehouses

# of satellite  warehouses

164 189 244 300 355 416 

2017 2018 2019 2020 2021 2022F

Widening Competitive Moat 

 

Total Size of Warehouse Spaces (k sqm) 

SDC, CDC poised to further drive share gains outside northern Taiwan  
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Issued share capital  

As of July 2022 

Taiwan Mobile, 

45% 

TECO Group, 

10.5% 

Others, 

44.5% 

Shareholder Structure Share Information 

Stock Exchange Taiwan Stock Exchange 

First day of trading December 19, 2014 

Issue price TWD 230 

Total number of 

shares outstanding 
218,491,260 

Issued share capital TWD 2,184,912,600 

As of July 2022 
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Sustainability Performance 

2021full report momo.com 2021 ESG report 

https://corp.momo.com.tw/en/file/csr/csrReport/momo_2021ESGreport(english).pdf


P
A

G
E

 

23 

P
A

G
E

 

23 

https://corp.momo.com.tw 

ir@fmt.com.tw 


