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Disclaimer 

The information contained in this presentation, including all forward-looking 

statements, is subject to change without notice, whether as a result of new 

information, future events or otherwise, and momo.com Inc. (the “Company”) 

undertakes no obligation to update or revise the information contained in this 

presentation.  

 

Actual results may differ materially from those expressed or implied in these 

forward-looking statements and no representation or warranty, either expressed 

or implied, is provided in relation to the accuracy, completeness or reliability of 

the information contained herein, nor is the information intended to be a 

complete statement of the Company, markets or developments referred to in this 
presentation. 
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1Q23 Highlights 

# of Total self-operated  

DC + warehouses  

55 

  
Milestone record group revenue  

$103bn 
 4.3%  

Group OPM 

11.3% 

 

Hybrid 3P Suppliers  

~1x   

 
  

User Base  

 12mn  

B2C  OPM 

4.2%  

 

Livestreaming  

Active Users  ~3x    
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1Q23 P&L 

 P&L (NT$ mn) 1Q23 1Q22 YoY 2022 2021 YoY 

 Revenue 25,120.0  22,937.4  9.5%  103,436.4  88,396.7  17.0%  

 Gross  profit 3,654.4  3,437.6  6.3%  15,028.1  13,053.7  15.1%  

 Operating costs (1,098.6) (1,062.2) 3.4%  (4,756.1) (4,108.9) 15.8%  

 Gross profit from operations 2,555.8  2,375.4  7.6%  10,272.0  8,944.8  14.8%  

 OPEX^ (1,463.7) (1,336.5) 9.5%  (5,987.2) (4,902.7) 22.1%  

 Operating profit 1,092.1  1,038.9  5.1%  4,284.8  4,042.1  6.0%  

 Net income to parent 888.4  825.5  7.6%  3,434.6  3,280.3  4.70%  

 EPS 4.07  3.78  7.7%  15.72  15.01  4.7%  

 Recurring basic EPS^^ 4.07  3.78  7.7%  15.59^^  14.82^^  5.2%  

^OPEX is inclusive of net other income and expenses.  

^^ 2022 one-time gain of NT$27.6mn, including NT$109.8mn gain on disposal of investment and NT$82.2mn loss on Global Mall goodwill impairment . 

2021 one-time gain of NT$42.8mn, including NT$99mn gain on disposal of investments in and one-time loss NT$56.9mn on Global Mall’s subsidiary goodwill impairment. 

 Key ratios (%) 1Q23 1Q22 2022 2021 

 Take rate  14.5%  15.0%  14.5%  14.8%  

 Gross margin from operations 10.2%  10.4%  9.9%  10.1%  

 EBITDA margin 5.5%  5.7%  5.2%  5.6%  

 Operating margin 4.3%  4.5%  4.1%  4.6%  

 Net margin 3.5%  3.6%  3.3%  3.7%  
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1Q22 1Q23

B2C TV home shopping Others*

1Q23 Group Revenue 

*Catalogue: 0.4% / Others: 0.0% of consolidated revenue 

(NT$mn) 

+9.5% YoY  

94.3% 

95.9% 

3.7% 

5.1% 

25.120.0 

22.937.4 
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13.15% 13.14% 

1Q22 1Q23

27.7% 

11.3% 

1Q22 1Q23

12.81% 

12.58% 

13.39% 

12.43% 

13.15% 
13.02% 

13.15% 

12.80% 

13.14% 

12.77% 

13.01% 

1Q212Q213Q214Q211Q222Q223Q224Q221Q23 2021 2022

24.5% 

44.6% 

37.8% 

32.9% 

27.7% 

14.4% 14.3% 

20.0% 

11.3% 

1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22 4Q22 1Q23

12.81% 

12.58% 

13.39% 

12.43% 

13.15% 
13.02% 

13.15% 

12.80% 12.77% 

13.01% 

1Q212Q213Q214Q211Q222Q223Q224Q22 2021 2022

34.9% 

24.5% 

44.6% 

37.8% 

32.9% 

27.7% 

14.4% 14.3% 

20.0% 

4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22 4Q22

1Q23 B2C   

11.3% YoY Revenue Growth Take Rate  
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1Q22 1Q23

B2C TV home shopping Others*

4Q21 4Q22

B2C TV home shopping Others*

1Q23 EBITDA 

(NT$mn) 

Group EBITDA +5.7% YoY  

* TV: 6.9% / Catalogue: 0.4% / Others: 2.5% of group EBITDA 

1,302.7 
1,376.7 

84.8% 
90.2% 

1Q22 1Q23

1,104.4 
1,242.2 

B2C EBITDA +12.5% YoY  
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Balance Sheet 

(NT$mn) 2023/3/31 2022/3/31 

Cash & Cash equivalents 7,508.6  8,411.0  

Accounts receivables 459.7  327.8  

Other receivables 1,586.0  1,504.3  

Inventories 4,185.1  3,487.4  

Current assets 14,228.6  14,222.1  

  

LT Investments 483.8  694.6  

PP&E 7,393.9  5,291.2  

Other non-current assets 2,767.2  2,646.1  

Total non-current assets 10,644.9  8,631.9  

Total Assets 24,873.5  22,854.0  

(NT$mn)  2023/3/31 2022/3/31 

Accounts Payable 9,490.1 8,290.1  

Other payables 901.4 819.5  

Other current liabilities 2,435.4 2,535.2  

Non current liabilities 1,308.4 1,520.9  

Total Liabilities 14,135.3 13,165.7  

  

Common stock 2,184.9 1,820.8  

Capital Surplus 2,188.4 2,446.4  

Retained earnings 6,389.0 5,522.8  

Other equity items (24.1) (101.7) 

Shareholders' equity 10,738.2 9,688.3  
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 2,086  
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 -
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2018 2019 2020 2021 2022 1Q23

Cash flow from operations

Cash CAPEX

 2,086  

 2,836  
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-738  
-324 

-818 -636 

-2,693  

-6,000

-3,000

 -

 3,000

 6,000

2018 2019 2020 2021 2022

Cash flow from operations

Cash CAPEX

Cash Flow 

(NT$mn) 

* Cash CAPEX in relation to actual cash payments for DC, based on various phases of construction, engineering & spending timeline. 

** The remaining cash CAPEX for SDC is ~NT$1.5bn till its completion.  
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CAPEX Budget 

(NT$mn)  2023F 1Q23 

CDC Construction & Engineering* 5,980 0.0  

CDC 1st phase of Automated Equipment*  350 0.0  

Warehouse Facilities 193  4.4  

IT Equipment 155 0.1  

Others 152 0.7  

Total 6,830 5.2  

* CAPEX budget is under accrual basis 

* The actual cash payments will be spread to 2H23 -2026 depends on various phases of construction, engineering  & spending 

timeline. 
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0.7% 

3.3% 

0.0%

1.0%

2.0%

3.0%

4.0%

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 1Q23

momo market share in Taiwan retail market* 

19.5% 

1.5% 3.6% 

9.7% 
4.1% 5.3% 
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Large TAMs   

(NT$bn) 

source: Ministry of Economic Affairs 

* Total retail sales excluding sales of fuels, automobiles, construction materials and tobacco which 

are the items that are unable to sell in the online marketplace.   
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1Q23 B2C   

B2C (96% in group rev) 

 64% Female : 36% Male  

Core Customer : 25-54Y 

 Brand: 25.6K (+9% YoY) 

Active SKUs: 4.3mn (+26 %YoY) 
+20% YoY 

+33% YoY 

+33% YoY 

+32% YoY 

+11% YoY 

+9% YoY 

+16% YoY 

+8% YoY 

+17% YoY 
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 7,182  
 7,446  

1Q22 1Q23

 2,013   2,038  

1Q22 1Q23

 3.57  
 3.65  

1Q22 1Q23

 10.8  

 11.8  

1Q22 1Q23

 3.01  

 3.23  

1Q22 1Q23

13.3 
13.8 

4Q21 4Q22

 8,007  

 8,574  

4Q21 4Q22

 2,073  
 2,143  

4Q21 4Q22

 3.86  
 4.00  

4Q21 4Q22
 12.3  

 14.3  

4Q21 4Q22

 3.19  

 3.57  

4Q21 4Q22

Key Customer Metrics 

+7% 

+2% 

+1% 

Average Ticket 

Size  

(NT$)  

Average Orders 

per Active User  

(#)  

Active Users  

(mn)  
Monthly 

Average Visitors 

(mn)  

-0.5% 

# of Orders 

(mn)  

+10% 

+4% 

Average Revenue 

per User 

(NT$)  

12.5 12.4 

1Q22 1Q23



P
A

G
E

 

16 

0 4 
14 

22 
30 

35 
41 

6 
7 

7 

9 

13 

18 

19 

1 
1 

1 

1 

1 

1 

1 

164 
189 

244 
300 

355 

412 
440 

-200

-50

100

250

400

0

10

20

30

40

50

60

70

2017 2018 2019 2020 2021 2022 2023F

# of satellite  warehouses

# of main warehouses

# of DC

warehouse space (k sqm)

0 4 
14 

22 
30 

35 
41 

6 
7 

7 

9 

13 

18 

21 

1 
1 

1 

1 

1 

1 

1 

164 
189 

244 
300 

355 

412 

500 

-200

-50

100

250

400

550

0

10

20

30

40

50

60

70

2017 2018 2019 2020 2021 2022 2023F

# of satellite  warehouses

# of main warehouses

# of DC

warehouse space (k sqm)

CDC (128k sqm)    

 slated for  

2026 operation 

SDC (82k sqm) 

slated for   

2024 operation  

Existing DC 

 DC under construction 

Data Analysis 

AI system helps predict demand 

& product mix in region. 

Stock Delivery 

Satellite warehouses serve as access 

points where inventories are pre-

stocked ahead of orders to shorten 

delivery time. 

AI Route Planning 

Save last mile costs via vehicle 

routing, ensure faster delivery  

service. 

NDC  (79k sqm) 

launched in 2017 

DCs expansion in coming years to support next stage of growth   
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1P 

 

 
- Product Reviews  

- Virtual Makeup Try-on 
- eBook 

 

1P 
 

- 1Q23 launched customer 

reviews & star ratings   
- Virtual makeup try-on 

- eBook 
 
 

Hybrid 3P 
 

- Selection extension to                

long-tail products   

- 1Q23 suppliers ~1x YoY 

  

Livestreaming 

- 1Q23 MAU ~20x YoY 

- 1Q23 active users  ~3x YoY  

 
 

 

DRIVERS FOR PREMIUM GROWTH OVER THE LONG TERM  

• EFFICIENCY IMPROVEMENT 

• SCALE ECONOMIES    

 

• ADVERTISING 

• 3PL SERVICES  
• ECOSYSTEM 

• OPERATING LEVERAGE  

   Long-term Orientation    

*Selection Acquisition to Long Tail  
 *Suppliers Number +85%YoY 

*Product Reviews  
*eBook  
*Virtual Makeup Try-On 
*Installation Service  
  

New initiatives  

*Scale up Circulation  
*Cross-sell with Suppliers & Corporate 
Customers  
 



P
A

G
E

 

18 

Issued Share Capital  

As of July 2022 

Taiwan Mobile, 

45% 

TECO Group, 

10.5% 

Others, 

44.5% 

Shareholder Structure Share Information 

Stock Exchange Taiwan Stock Exchange 

First day of trading December 19, 2014 

Issue price TWD 230 

Total number of 

shares outstanding 
218,491,260 

Issued share capital TWD 2,184,912,600 

As of May 2023 
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Sustainability Performance 

2021full report momo.com 2021 ESG report 

https://corp.momo.com.tw/en/file/csr/csrReport/momo_2021ESGreport(english).pdf
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https://corp.momo.com.tw 

ir@fmt.com.tw 


