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NEFEI

Founded Sep. 2004  Capital NT$1.42bn Employees 1,674

m D Taiwan Mobile 44.4% (63.0mn shares)

Major Tong-An Investment 10.9% (15.5mn shares)
Shareholders WOORIHOME SHOPPING 9.9% (14.0mn shares)
LOTTE SHOPPING 5.2% (7.3mn shares)

TV
Shopping
> Taiwan > International >

ol Broadcastmg.

350 — 19TV ad
12 hr delivery — Social media

30.0 Website mechanism *  Launched
optimized Mobile AP

250 «  Comprehensive * Increased

0.0 product selection Bargaining power

Customer migration

data

Aggressive marketing
plementation
n warehouse

15.0 campaign
10.0 pply chain

’ . Selling only TV w product
50 products online . l tegories
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o - =
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*calculated based on 1-3Q17 results
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P&L (NT$ mn) 3Q17A  3Q16A diff % chg 1 3Q17A 1-3Q16A diff % chg

= = = =
Revenue £80238 > 67649 12588 (_ 1. 6% Y 23 298 6‘ 20,4602  2,8384 (_13.9%_"
Gross profit 844 1 762.1 82.0 1o 8% 2 573 2 2,480.1 93.1 3 3.8%
EBITDA ‘. 3132 N 2951 18.1 ( 6. 1% Y_ 1 0458‘ 1,033.9 12.0 ( 1 2%
Operating profit 2833 270.0 13.3 4. 9% 7964.9 958.8 6.1 0.6%
::\(/xe);?rengr?tr: ol et 0.2 16.8 (16.6)  (98.9%) 72.0 57.4 146  25.4%
Other non operating income 13.4 15.8 (2.4) (15.1%) 42.8 46.8 (4.0) (8.6%)
Pretax profit 296.9 302.6 (5.7) (1.9%) 1,079.7  1,063.0 16.7 1.6%
Tax 55.5 53.1 24 4.6% 179.0 183.7 (4.7) (2.6%)
Net income 241.4 249.5 (8.1) (3.3%) 900.7 879.3 214 2.4%
less minorities (2.0) (3.1) 1.1 (35.7%) (5.7) (13.7) 8.0  (58.1%)
;‘::;:?me attributable to 2434 2526 92)  (37%) 9064  893.0 13.4 1.5%
Basic EPSA € _1 .14) 1.80 (0.07) ¢ (3 3.7%) ¥ 6.:_17) 6.38 010 _ 1.5%_"
Gross margin 10.5% 11.3% (0.7ppts) 11.0% 12.1% (1.1ppts)
EBITDA margin 3.9% 4.4% (0.5ppts) 4.5% 5.1% (0.6ppts)
Operating margin 3.5% 4.0%  (0.5ppts) 4.1% 4.7%  (0.5ppts)
Pretax margin 3.7% 4.5%  (0.8ppts) 4.6% 52%  (0.6ppts)
Net margin 3.0% 3.7% (0.7ppts) 3.9% 4.3%  (0.4ppts)




3Q17 momo ZPPIRIZUNER

Others* m B2B2CH Catalogue nTV B2C
NT$ mn
30,000  --mmmmm oo e s e
25 000 || ke ... B2Crevenueincreased
! 30.7% YoYin 3Q17 and
24.4% YoYin 1-3Q17
20,000 +-- [ ------ B - - - ------------o-c -5 Egr - - - - -
15,000 +-- - ------ [ - - - ---------------- . - - - - - - N - - - - - - - - - - - oo oo
10088 A - e e T
! 67.0% 8,023.8
71.9% oo 6,764.9 —3.8%
5000 |- T 203%
O T T T T T T T 1
2015A 2016A 1-3Q16A 1-3Q17A 3Q16A 3Q17A

AB2B2C : 2015A 0.2%, 2016A 0.2%, 1-3Q16A 0.2%, 1-3Q17A0.2%, 3Q16A 0.3%, 3Q17A0.3%
*Others: 2015A 1.2%, 2016A 0.5%, 1-3Q16A 0.5%, 1-3Q17A0.2%, 3Q16A 0.5%, 3Q17A0.3%

Revenue (NTSmn)  2015A 2016A YoY% 1-3Q16A  1-3Q17A YoY% 3Q16A 3Q17A YoY%
B2C 17,179.8 20,510.5 19.4% 14,712.1 18,304.6 24.4% 4,932.8 6,446.3 30.7%
TV 6,434.3 5,754.8 (10.6%) 4,402.9 3,922.7 (10.9%) 1,375.9 1,225.1 (11.0%)
Catalogue 1,665.9 1,596.7 (4.2%) 1,192.5 965.6 (19.0%) 404.9 307.2 (24.1%)
Others 315.6 149.8 (52.5%) 102.8 47.9 (53.4%) 325 227 (30.2%)
B2B2C 44.2 69.1 56.2% 49.9 57.8 15.9% 18.8 225 19.9%
Total Revenue 25,639.9  28,080.8 9.5% 20,4602  23,298.6 13.9% 6,764.9 8,023.8 18.6%




3Q17 momo #BF95I EBITDA

Others m B2B2C Catalogue nTv B2C
NT$ mn
1[500 _____]_'l]_'_9_Q°_8 _______ ]_' ’_3__7_Q'_7_ _____________________________________________________________________________________________
B2C EBITDA increased
28.6% YoYin 3Q17
1,000 -+ e ST
7 Consecution QoQ
improvement for B2B2C
oo L N 724%
O, o)
70.5% 68.6% 76.1% 13.2% 295.1 313.2 a1%
2016 EC EBITDA S L
. 23.09 .29
increased 21.1% YoY 3.0% 69.2% 83.8% 14.2%
0 - s ~07 - N B £ty y "_—'2'_5% """"""""""" ST
/0% I -5.7% .1 N TN
° 04% ’ 05% . -07% 5 99 2.2%
-13.8%
Others: 04% 0.0%
(500) T T T T T T T 1
2015A 2016A 1-3Q16A 1-3Q17A 3Q16A 3Q17A
EBITDA (NT$ mn) 2015A 2016A YoY% 1-3Q16A 1-3Q17A YoY% 3Q16A 3Q17A YoY%
B2C 839.3 992.7 18.3% 708.9 796.0 12.3% 204.2 262.5 28.6%
TV 482.6 319.4 (33.8%) 285.9 2311 (19.2%) 68.0 44.5 (34.5%)
Catalogue 116.6 141.9 21.7% 107.3 52.0 (51.5%) 39.1 12.8 (67.3%)
B2B2C (83.7) (77.5) (7.4%) (63.3) (26.4) (58.3%) (17.4) (6.8) (60.9%)
Others (164.0) (5.7) (96.5%) (4.9) (6.8) 38.6% 1.2 0.1 (91.8%)
Total EBITDA 1,190.8 1,370.7 15.1% 1,033.9 1,045.8 1.2% 295.1 313.2 6.1%
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Revenue pe

1-3Q16A 1-3Q17A 3Q16A 3Q17A

RS 0 Net Income
e ———

7T ..
T

25_ _______________________________________________________________ .

0 T T T T 1
1-3Q16A 1-3Q17A 3Q16A 3Q17A

Note: TVD started its operation on June 26", 2014.
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O 20165 HEBIE130mn - #ES 268 MTHEER 275 MR @s IR 4

O #EEZEMHNR(EMELLRESR) - BEADPREAFEMR(E3IXRKE P RE) GHS.NET
1-3Q17 revenue
(RMB mn) increased 10.5% YoY Revenue 3Q17 revenue

N 12383 1381 increased 3.3% YoY
1,000 -t e ey ‘ ------------
SO I are 313
o T T T T 1

1-3Q16A 1-3Q17A 3Q16A 3Q17A

(RMB mn) 570  Net Income
£ L
40.1
I
20 T--~~-~~~""  TTTTTTTTTTTTTTT o TTTTTTTTTTTTTTTTTTT T T T 1'2"7 """""""""""""""""""
0 o R R _ _ e ________ VSRR ___ _ o _________
(1.9)

(20) T T T T 1

1-3Q16A 1-3Q17A 3Q16A 3Q17A

Note: momo invested in Global Mall in June 2015



(NT$mn)

Accounts receivables
Other receivables

| Inventories

N e e e s o e m— mn m m— — m m— — — w— w— w— — w—

Other current assets

Current assets

Sep 2017 Jun 2017 Sep 2016

r---------------------‘

tCash & Cash equivalents

(NT$mn)

3,382.7 | Short term borrowings

Accounts Payable
Other payables

Other current liabilities
Non current liabilities

Total Liabilities

Sep 2017
62.1
2,724 4
575.4
496.1
260.3

4,118.3

Jun 2017
60.9
2,844.5
552.1
627.1
259.4

4,344.0

Sep 2016
70.1
2,389.2
413.8
541.1
264.3

3,678.5

LT Investments

r'-------'-------'-----

Other non-current assets

Total non-current assets

Total Assets

Common stock
Capital surplus
Retained earnings
Treasury share
Other equity items

Shareholders' equity

1,420.6

3,057.7

1,698.5
(397.2)
(257.3)

5,522.3

1,420.6

3,057.7

1,455.1
(397.2)
(267.3)

5,268.9

1,420.6

3,175.6

1,506.3
(397.2)
(191.1)

5,514.2




3Q17E1-3Q17ESneR RS EES

Cashflow (NT$mn) 3Q17A 3Q16A YoY % chg 1-3Q17A 1-3Q16A  YoY % chg
(+) operating profit 283.3 270.0 4.9% 964.9 958.8 0.6%
(+) D&A 29.9 25.1 19.1% 80.9 74.9 8.0%
AWC*-1 (188.7) (27.8) 578.8% (275.9) (141.5) 95.0%
others (2_OZ 9) (190.6) 8.6% (319.2) (355.6) (10.2%)
total operating cashflow ’\)(_92_ :5_2 \ 76.7 n.m. 450.7 536.7 (16.0%)
capex { (316. ) ) P (319.6) (1.1%) (1,079.9) (621.3) 73.8%
FCF (Z 98. ?): (242.8) 64.2% (629.2) (84.7) 642.9%
other investing cashflow (6§133 (732.6) (90.7%) 914.5 302.6 202.2%
total investing cashflow (384.4) (1,052.1) (63.5%) (165.4) (318.7) (48.1%)
total financing cashflow 2.0 6.4 (68.8%) (1,126.4) (980.3) 14.9%
change (465.0) (969.0) (52.0%) (841.1) (762.3) 10.3%
*Inventory Turnover is calculated based on cost of sales.

WC (NT$mn) 3Q17A 3Q16A YoY % chg
_ Working Capital _ (20913 (20892 0.1%

| AWC (YoY) (2.0) (219.0) (99.1 %;J'

CCC 3Q17A 3Q16A  YoYchg(days) 1-3Q17A 1-3Q16A YoY chg (days)
AR Days 6.6 7.2 (_0_6) 7.7 7.5 0.2
Inventory Days 6.7 23 - 4::\ 6.0 23 '\' 3 6_:\
AP Days 415 42.0 (_5_5_3)_ 4.1 437 Y
CCC (days) (28.2) (32.4) ( _ 43 A:‘ (30.4) (33.9) ’\i 3.5:)
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Capex (NT$mn) | 3Q17A 1-3Q17A | 2016A  2017F*

|

Automated Warehouse -
(Construction,

: : : 240.9 959.7 783.6 931.7
Engineering, Equipment,
and Solar power system)
' l
IT Equipment I 39.4 51.3 I 36.4 101.0
|
Others = 35.9 68.9 27.6 21.0
Total ' 316.2 1,079.9 | 847.6 1,053.7

*2017 capex forecast includes projects approved by the BoD in 2017

Dividend Policy

Total cash Paid from Paid from Yield (%) o
dividend 2016 earnings capital surplus As of QCt 31m
(ex-div date: June 5)
NT$ 8.0 NTS$ 7.1586 NT$ 0.8414 3.6%
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Traffic:
Mobile/PC

Channel/

momoshop
(B2C, 78.6%)

momomall
(B2B2C, 0.2%)

TV 16.8%) &

Catalogue
(4.1%)

f— === Vendors
|
I
_|_
| MD: EC |
I : SKUs
Programming
. | SKUs
i |
| +
I MD: TV :
i | Design/
Product
e = - .
Selection

maQ

(% of 1-3Q17 Cons. Rev.)

Customers

4

Warehouse/
Logistics

Finance/

Accounting
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%

13.6%

9.1%

12.0%
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® EBITDAZEETZEERRED M AKY ASR &
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188%3Q16 B%ENT$17.4mn HgDiﬂE
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Eﬁz&fgf. DYAco 1425 i@%'f
+85.1% Yo B2B2C’s GMV
NT$Mn in 2016 vs 2015 . .
200 e e rn S
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14.0%
26.3%

9%
33.2%

& AR/ERAB2CHILT (LIGMV R ZZEHETH)
® %@:ﬁxé@:;ﬁxgu mn AR
e H¥YI9m=tl +1 mn=&k
® 2.0 mn EAEm SKU
® 2017=FZFE3FHEIR: e 2017F123F=HEBH:
JEXEE B i FIE37.2% 3C XE&EEmE1E29.7%
3C XEEmFi1E35.7% JEXEF B i F1E28.9%
3CRE EREE RIS
o SRR fEEARE
3Q17 1-3Q17 1-3Q16
5.9%
el 6.0% ‘ 32.4%
14.8%
34.5% 34.0% 26.7%

12.9%

27.7%

13.4%

27.8%




momo TENEH Z2AEKE

- 3QI/TEIBBFEFTNEESEEE +24mMn AR, F1841.8%
«  momolB¥I4 APP E5t NE =183 4.0mn¥, F1E48.8%

- HEHHREEE +1.6 mnA, +69.8%

- 2017FEFE3ZTHBEHEGMVATEmomolBYIHEZEIL52.3%

' MobileGMV |
. : ! +65.0% YoY E
(NT$mn) Mobile Commerce GMV in B2C =—M-Commerce as % of EC Sales :_ ) _'[‘_3_Q_1'Z_V_S_3_Q_!'§_ N
7,000 o oo - 70%
1 . BB L 27N 60%
[ 523%\
0.3% /
5,000 ------mmmm o R T -~ = --as-#*+ 50%

4,000 | 2 B e - 40%

3,000 oo 82O T - -3,5494. 30%

e wes T “ | | | -
1,991.5 2,002.3 2,151.7

1,000 -7l o e -13362- - - - = - - - + 10%
7232 9518 11026
. . . 0%
FY 2014 FY 2015 FY 2016 1-3Q17
*Based on B2C data

3921 °096

0 12621
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MO P
0 TEHEFUIE : 25~49 5%
m D o ZISHBA : +5.8 mn
B by 4@ ® 1.2 mn Facebook 544
n . e
® 12.9 mn Line f5%%
e NI TE£ER HEEFIGETIBNE
2,000 _'____':':3:56/;)'?'0'? """""""""""""""""""" 8-00 T - -~ TTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTC
in 2016 vs 2015 19381
1,900 g -
1,851.0 1,865.6 1,855.0 6.00 -
1,802.6 478 499
1,800 +- - = et B +3.1% YoY
(" +45%YoY N 400 in 3Q17 vs 3Q16
<in3Q17vs3Ql6 _ 00 7 e
il I .Y . )
1,700 2.60 2.68
200 -
1600 |
1,500 T T T T T | 0.00 T T T T T |
2014 2015 2016 3Q16 3Q17 2014 2015 2016 3Q16 3Q17
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40,500

48,000

25,500 25,500 27,500

EFREHEEmM2) 13,000 85,000 85,000 90,000 159,000 134,000
Active SKUs#EE 300K 330K ~370K ~420K ~500K
momo#EHI#E Active SKUs 1.8mn 1.8mn 1.9mn ~2.0mn ~2.0mn
EHRBEYEZF Active SKUs 1,200~1,500
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1A A : NT$1.7bn (2014);

RRIERA : ~NT$2.5bn

#AA : NT$4.2bn

BIRfEFREEEB 24,000 i¥/79,000m? (B1-6F)
o] &41%9500,000 SKUs

O ASRS O Digital Sorting System
O Shuttle Racks O Conveyor Systems

O Automatic Merge System
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2016F 8 BmER

P&L (NT$mn) FY2016A FY2015A diff % chg

Revenue 28,080.8 25,639.9 2,440.9 9.5%

Gross profit 3,311.2  3,103.7 207.5 6.7%

EBITDA 1,370.7 1,190.8 179.9 15.1%

Operating profit 1,270.4 1,058.8 211.6 20.0%

Income from long term investments 78.6 68.2 10.4 15.2%

Other non operating income 62.3 109.1 (46.8) (42.9%)

Pretax profit 1,411.3 1,236.1 175.2 14.2%

Tax 244.7 243.0 1.7 0.7%

Net income 1,166.6 993.1 173.5 17.5%

Recurring net income 1,166.6 974.2 192.4 19.7%

less minorities (16.6) (67.7) 51.1 (75.5%)

Netincomejatinbliabio 11832 1,060.8 1224  11.5%
to parent

REE I Qe 1,1832 1,041.9 1413  13.6%
attributable to parent

Basic EPS” 8.45 7.48 0.97 12.9%

Recurring basic EPSA 8.45 7.33 1.11 15.2%

Gross margin 11.8% 12.1% (0.3%)

EBITDA margin 4.9% 4.6% 0.3%

Operating margin 4.5% 4.1% 0.4%

Pretax margin 5.0% 4.8% 0.2%

Net margin 4.2% 3.9% 0.3%

2016F = FEWANTS28.1bn -
F189.5% -

EBITDA #25tNT$1,370.7mn -
REFRIEAMELS.1% -

SFRIMIARREFRIHRDE
1’%2015$§%E’¢—9’E1¢%¥9MQ
ABBEHAINT$18.9mnFE -

2016F EEPSANT$8.45 - 1HER
EFRIHFER—RMEFEIMIAZ
EPSAX&15.2% -

ZFEEBITDA ERZR1EN
0.3ppt £4.9% -



2016F EZAFIEBITDAE &=

Loss/
Profit Expenses

NT$1,639.0 mn
i i 11 Gehua -33.3

B2B2C -77.5

P | ©D&A-1003

Income Tax -244.7

I Minorities 16.6
mTVD momo 22.4
" Global Mall 55.1
1 Others 91.0 @W’
Catalogue 141.9
1TV 319.3
B2C 992.7

Profit Net Profit




